BTN 1 1 1 1

MOREHEAD CITY
COUNTRY CLUB

‘WITH CURTIS STRANGE
NOVEMBER 19™ BEGINNING AT 6
$20 OPTIONAL PRIME RIB DINNER
REGULAR GRILL ALSO OPEN
BROUGHT TO YOU BY THE
MENS GOLF ASSOCIATION
OPEN TO THE ENTIRE MEMBERSHIP

REMINER ALL TOURNAMENT

CREDITS & GIFT CERTIFICATES MUST

BE USED BY JANUARY 15T
Clubhouse: 252-726-4917
Manager: 252-342-0951
www.moreheadcitycc.com

Find us on

Facebook

www.facebook.com/pages/Morehead-City-Country-Club

Board of Directors
President ~ Terry Senich
Vice President ~ Bob Stallings
Financial ~ Carlos Romero
Sean Lewis Jim Renfrow
Scott Kelly Roger Waniata
Pete Miller Rob Watson

Manager / Golf Professional
Nick Eatmon 252-342-0951
Email: neatmon@moteheadcitycc.com

Business Office Open Tuesday & Thursday
Candice Woolard
Email: meccc2900@gmail.com

Superintendent
William Toms
Email: williamtoms@moreheadcitycc.com
Food & Beverage Manager
Jennifer Trujillo  (910)-612-5186
Email: jenntrujillo@moreheadcitycc.com

Club Caterer
Johnny Chaanine

Golf Professional / Tournament
Director/Merchandiser
John Trujillo (910)-512-2966
Email: johntrujillo@moreheadcitycc.com
Golf Professional / Club Repair
Troy Forguites  (802)-558-1262
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ONLY 8 MEMBERSHIPS AVAILABLE.
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Join with no initiation
Have your friends join before it’s too late.

Unmatched overall value. Monthly dues: Junior memberships starting at
$112.50, non-resident memberships $145 and resident memberships $163.33.

Home of: $3 cart fees, unlimited walking privileges, free junior golf, Thank
You Thursday (pizza nights and summer pool nights), complimentary lessons,
discounted golf access the nation, daily drink specials, 2 for $10 meals, no
ballroom rental fees and an expanding social calendar!

THE ONE THE ONLY

BAND OF OZ

PLAYING NOVEMBER 15™ (FROM 6-10)

$20 Per Person Includes Heavy Appetizers
$30 Per Person for VIP seating.
VIP has a private waiter and is limited to 40.

One of the most popular groups in the Southeast.
Don’t miss the biggest party MCCC has seen in years!
To listen to BOZ music visit www.bandofoz.com

C BN

Sign up in the foyer for tournament and band.
Sign ups will fill up fast. Don’t delay!

Party included for those playing in the
ABCD (Superball) tournament on the
same day. ABCD Cost $80. Teams
drawn Saturday morning. Tee Off 11:00.
Lunch & cart included in entry fee.




Board of Directors Elections Annual meeting November 18th Vote for up to 3 of the following candidates:

Robert Blewett Doug Creech Edsel M. Davis, Jr Scott Kelly Rob Watson Elwyn Wood

Write In Vote

Signed

Membership Number

Drop this page off in ballot box in clubhouse or mail to: PO Box 2400, Country Club Road, Morehead City, NC 28557.

Robert Blewett

Robert Blewett married 51 years to
Carol, 3 children 7 grandchildren.
Worked for New York City Transit
Authority for 40 years. Involved with
managing personnel, setting up

budgets, oredering equipment and
supervising the purchasing of buses for
New York City, Manhatten, Bronx,
Brooklyn and Queens. Fire captain for
32 years with the Lake Ronkonkoma
Fire Dept in NY and for the last 14

| years at South River Merrimon. I was
president of the Jonauins Landing
Homeowners Association for 4 years.
As a member of Morehead City Golf
Club I feel I would be a good assest to
the Board to continue to keep the golf
club as #1 in the county, keeping the
club financially stable and to continue
with course improvements

Doug Creech

My wife, Joyce and I have been active

golfing and social members of
Morehead City Country Club for over
25 years. I have had the honor of
serving on the board previously for
two-three year terms and served as
president for four years. I have seen
our club grow and blossom even under
trying economic times. We need to
continue to pay off our debt and keep
dues as low as possible. I believe in
keeping our golf course in top notch
shape while maintaining our clubhouse
and pool. If elected, I will be available
to the membership because I feel the
members and employees are the most
important part of our club. Your ideas
and suggestions will always be

| welcome. Thank-you for your vote.

Edsel M. Davis, Jr.

My wife Toni and I decided to move to
Morehad City over 12 years ago from West
Virginia in preparation for retirement. That

has not happened as of yet, I work for Whites
International Trucks and Bobcat in New
Bern, NC as an outside sales person

I have over 40 years of experience in the
service industry which included Field
Sueprvisor and Camp Head for Halliburton
Services, Vice President of Operations for
Pardee Oil and Gas, several years in the
transportation industry. In the local area, I
was an assistant supervisor for Bally
Refrigeration and service advisor for Mike
Toler Chrysler, Dodge, Jeep. My wide range
of experience lets me see a business from
every angle.

Its been a pleasurable membership since
March of 2009 and if elected I want to
continue to be a part of moving the club in a
positive direction. We enjoy associating with
the members and appreciate the hard working
staff.

Please consider my election to the Board of
Directos of the Mroehead City Country Club.

Scott Kelly

I am a present MCCC Board member. I am
asking for the chance to continue to be on
your Board for a second term of three years.
I have enjoyed the opportunity you gave me
before and would like to continue to serve.

We have accomplished many great, exciting
and new things here at MCCC since my
tenure began. Boar members like myself have
heard what you want to happen and see at the
club. Management, staff and Board members
now and I am sure in the next election future
will continue to strive to do the same.

Reduce debt, improve course and upgrade the

buildings.

I ask for your support in this election by
voting for Scott Kelly as a Board member.

Rob Watson

I have been a member of MCC for 22
years and currently serve on the board as
well as two previous terms. I am anxious
to see the growth of our club continue in
satisfying our membership mix of non-
resident, seniors, regular and upcoming
junior members as well as continued

efforts in making the club more family-
friendly. This is the absolute key to our
success in creating value while keeping
the membership affordable for all. The
current management and staff have been
key in maintaining this positive trend
along with focusing on our goal of
aggressively paying down our debt. I will
continue to strive for what is in the best
interest of the membership for both the
short and long term. These are the
reasons for my seeking to remain on the
board. Your support will be most
appreciated.

Elwyn Wood

I grew up in Waynesville, NC west of
Asheville. I have a BS in Mechanical
Engineering from NCSU and an MBA
from the College of William and Mary.
During my career I worked for Newport
News shipbuilding, The Tenessee Valley
Authority and Progress Energy. At
Progress Energy I held sevral
management positions is procurement,

real estate and facilities and warehouse
management. For the last six years I was
Vice President of the Internal Audit
Department. I served for 6 years on the
Board of the Beaufort Housing Authority
and am currently on the Board and
President of the Friends of the Maritime
Museum in Beaufort. I have been
married to my wife Molly for 41 years and
we have 2 children and 4 grandchildren. 1
enjoy playing with the Hotdoggers and
enjoy other social activities of the club.




| cost more than courses built in the 60’s and before.

MANAGERS REPORT (NICK EATMON)

| Inearly 2013 I began working on a presentation to be given to the PGA of America. A presentation which was given in January of
this year. The report discussed the troubles in the golf economy, how the industry got to where it is now and what the PGA and
USGA can do to help grow the game. The information presented should be concerning to anyone who loves the game. The following
is a tidbit of the presentation. At the end I will speak on how Morehead City Country Club has adjusted to tough economic times and

what to look for in 2014 and beyond.

THE GAME HAS 3 INHERIT PROBLEMS: 1. GOLF IS TOO EXPENSIVE 2. GOLF IS TOO DIFFICULT

3. GOLF TAKES TOO LONG TO PLAY

THESE PROBLEMS HAVE BEEN MAGNIFIED BY THE INCREASE IN NEW COURSES FROM 1990-2005

| STATE OF THE GOLF INDUSTRY

The National Golf Foundation reports 462 million rounds of
golf in 2013. At the end of September rounds of golf for 2014
were expected to be down an additional 6 million. Total rounds
are down 45 million from 2006 and 62 million rounds since 2001
HVS golf services report a 20% reduction in the average rate of
rounds of golf for all courses since peak levels in 2005 & 2000.
The average course has lost 35% of its total revenue in the

same time span. In the last 10 years the game has lost more
than 6 million golfers.

GOLF IS TOO EXPENSIVE

Courses were built at a rate of one a day in the 90’s.
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Figure 2.12: U.S. golf rounds played, 2005-2011

Many of these courses were tied to real estate
developments. Courses designed for real estate in
many cases hired big name architects. These
courses were designed to be built more difficult to b6
make a name for themselves. They were built with
housing in mind instead of golfers. As a result they
cover much more land to accommodate as many

home lots as possible. Maintaining these courses

350
300
250

200
The mean price to play a course built in the 1990’s
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$45. Riding carts on these courses in many instances
is the only way to play as walking is impractical.
Couple this with a poor economy, rising health
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cost and the result is increased individual debt.
Therefore golf becomes a luxury many simply can’t

afford.

Figure 2.13: Golf course openings, 1985-2011
Source: NGF Golf Facility Tracking (2011)
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Table 4.10: Course Rating by Decade Built

Decade Built

Valid N

Course Rating

1920s

1,033

705

1960s

1,537

70.6

1990s

1,751

72.0

Source: NGF Golf Facility Database (December 2011)

3. GOLF TAKES TOO LONG TO PLAY

Table 4.9: Golf Course Slope by Decade Built

Decade Built

Valid N

Slope

1920s

1.033

1232

1960s

1.530

121.7

1990s

1,749

129.0

Source: NGF Golf Facility Database (December 2011)

lable 4.13: NGE Pace of Play Kesponses by Decade Built

Decade Built

Valid N

Mean Pace of Play
(Minutes)

1920s

43

247

1960s

82

258

1990s

98

267

2. GOLF ISTOO DIFFICULT There’s a reason you've been seeing the PGA push for golfers to play forward tees. In addition,
there’s a reason why there has been talk of enlarging the hole.

Source: NGF Golf Facility Database (December 2011) and NGF
Pace of Play survey (March 2012).

TuriNet.com
Construction, play, number of golfers decline in 2013.  Jan 31
The need for a market correction goes much deeper than real estate golf gone wild. It is the result of a complex relationship of supply
and demand and how the game is perceived across gender, age and racial lines at a time in which adults in their prime earning years are
more willing to devote time on weekends to getting their children to travel league sporting events than their own R&R. And this
correction is taking far too long to occur, said Jim Koppenhaver of Pellucid Corp., during the annual state of the industry address he

conducts each year with Stuart Lindsay of Edgehill Golf Advisors during the PGA Merchandise Show in Orlando, Fla.

Course inventory grew by 4,500 (more than 40 percent) in the

20 years from 1986 to 2005, according to NGF. Industry analysts
project equilibrium to occur once the industry has shed about
1,500 courses from the 2005 inventory total. To reach that
number in a timely manner, Koppenhaver said, courses should be

252.0

182.0
103.0
88.0
i i -

disappearing at twice the current rate. And the thing I keep
saying is we need to be losing 2 to 2.5 percent of our supply a
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year to get back to equilibrium some time in the next three to five

(openings minus closures in 18-hole equivalents)

years. So, at the current pace of 1 percent we still have probably =
another seven to 10 years before we get back to the equilibrium
| we enjoyed back in the mid-1990s when people were relatively

happy and prosperous.”
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Figure 2.15: Net change in the golf course supply
Source: NGF Golf Facility Tracking (2011).

An average of 31,720 rounds were played per 18-hole equivalent in 2013. That is 1,646 rounds per unit less than in a weather-aided
2012 and represents a steady downward trend that has been in place since Koppenhaver began following the business in 2000. The
quicker equilibrium is reached, the better it will be for those facilities that will survive in the long run, he says.

THE GOOD NEWS AND THE GREAT NEWS Morchead City Country Club has not only survived in a difficult time it has

thrived, making financial strides that are unheard of in todays market. September marked the end of the 2012-2013 fiscal year. Last
year was the best financial year in club history. Final adjustments have not been made, but it is safe to say this year has been
successful, despite having a horrendous winter which cost the club approximately 3,000 rounds from the prior year.

THE GOOD NEWS 1In 2005 total revenue for MCCC was $1,727,835. Total revenue in 2013 was approximately $1,738,000. This is an
increase when the average course revenue dropped 35% since 2005. THE GREAT NEWS 2013-2014 has been an incredible year in
terms of gaining new members. Neatly 70 new members were gained with close to 50 being gained in the last 6 months. These new
members are helping reach budgeted revenue for 2015 of $1,828,520 for 2015. THE GOOD NEWS 1In 2012 the club began tidying the
ship. In 2012 expenses and cost of sales were cut $178,960 from 2005, with payroll accounting for $159,772 in reductions. THE GREAT
NEWS 1In 2013 expenses and cost of sales were cut over $200,000 from 2005, with payroll accounting for $173,298 in reductions. In
2015 the club has budgeted expenses and cost of sales reduction over 2005 of $239,233 with payroll accounting for $175,158 in
reductions. THE GREAT NEWS As of 10/10/14 the current debt stands at $515,400 which is a reduction of $237,984 since last
| October. Cutrent checking and savings stands at $191,912. Approximately $150,000 in dues and charges are expected to be received
in the next few weeks. Leaving checking and savings over $100,000 better than at the same time last year. THE GREAT NEWS With
additional members gained towards the end of the 2014 fiscal year 2015 looks to be an incredible financial year. As a comparison in
2005 the club made $60,384 before depreciation. The last 2 years the club has made just under $300,000 before depreciation. Which is
a jump well over $100,000 a year from 2012. The 2015 budgeted expected income is over $400,000.



http://www.pellucidcorp.com/
http://www.pellucidcorp.com/
http://www.edgehillgolfadvisors.com/
http://www.edgehillgolfadvisors.com/

TO ALL MEMBERS

mankvour. THANKYOU! THANK YOU! THANK You!

HOW DID THE CLUB GET HERE? Motrchead City Country Club is the perfect golf course for what the golf industry needs. It is the type

of golf course any skill level can play every day for the rest of their lives. A perfect course to walk and an ideal course to introduce

youth and beginners. It is a great course for seniors, women and skilled golfers alike. The course is of extreme value, making joining
feasible for core and occasional golfers. Average not tournament play is under 220 minutes. This is 47 minutes lower than the average
course built in the 90’s demonstrating that the course can be played quickly. Board of Directors past and present should be
commended for their decisions in putting the golf course first. The playability and condition of the course sells itself. The courses
reputation is known across North & South Carolina along with Virginia making it possible to gain nearly 200 out of town members.

HOW DID THE CLUB GAIN SO MANY NEW MEMBERS? Membership increased due to the focus on family enjoyment and improving
the overall value of the membership. The decision to paint the pool in 2013 was invaluable. Upgrades in Food & Beverage have been
noticeable and Food & Beverage revenue increased over $40,000 this yeat. Our goal of becoming the #1 value golf course in North &
South Carolina has been noted in past newsletters. Our goal internally has been to maximize our assets. Since ballroom usage has

been minimal we dropped room rental fees leading to an increase in catering over $20,000 from prior year. Afternoon play after 3:00
has been weak. Introducing $3 cart fees after 3:00 not only created revenue, but created a buzz. Movie nights at the pool brought
families together, again creating a buzz. Reworking our menu and adding specials resulted in nearly a $15,000 increase in food sales.
There are two things in common with all of these improvements. First it adds value to everyone’s membership and second it didn’t
cost the club anything to make these changes.

WHAT TO EXPECT IN 2015 The golf course is the #1 priority. Improvements will happen, but decisions ate not going to be rushed or
taken lightly and will be well thought out. Currently we are working with Tim Cate and Curtis Strange on possible short term and long
term plans. Food & Beverage will take another step forward. While only 7% percent of the population plays golf, everyone has to eat!
Please take advantage of 2 meals for $10 in October. This is a special which may be extended, depending on its success. You will see
consistent drink specials and an upgrade in our wine selection as well. You will see exciting social events such as the Band of OZ
being planned throughout the year. Additional functions at the pool will occur next spring and summer. Clubhouse improvements,

including bathrooms, windows, window treatments, ballroom, ballroom furniture and exterior clubhouse beautification are all being
considered for 2015. Golf is a difficult game. My forte while becoming a lead instructor at Raspberry Falls was video lessons. Iam
offering each member a full game review to include, short game, long game and club fitting session through May 2015. Lessons will be
videoed using V1 video analysis. This is the number one video analysis program used by top teachers including Butch Harmon, David
Leadbetter and Sean Foley. You’ll see your swing as never before as lessons will be reviewed on the projection screen in the ballroom.
All lessons will be reviewed by all 3 golf professionals to incorporate a detailed plan given to you within 2 weeks of the lesson. Lastly
the golf staff will focus on youth golf across the county, with a focus on additional clinics. The staff will also begin working with the
First Tee Program to raise money for elementary schools in Carteret County.

THANK YOU
THURSDAY, MOVIE
NIGHT & PIZZA
NIGHT RULED THE
SUMMER! SELLING AS
MANY AS 83 PIZZAS,
300 WINGS & 300
DRINKS IN A SINGLE
NIGHT!




LLGA News

| July 15t Ace of Month — Iris Odell

Gross 15t Mary Lee Cuthrell

3rd Ginger Oates

15t Sandy Woods

3 Sandra McDonald

July 8% Crossover

Gross 15t Mary Lee Cuthrell 2rd Dell Ericksen
T3 Helen Goodman & Joyce Olsen

July 2204 Odd Holes

Gross

20d Dell Ericksen

Netlst 2nd Tris Odell

15t Joyce Creech
‘ 3rd Kay Jaenike
Net 1st Tris Odell
3rd Dottie Guthrie
July 29 Beat the Pro Nick 72
Winners: Parmie Byrd, Susan Wellborn, Mary Lee
Cuthrell,
Kay Jaenike, Sandy Woods, Ginger Oates
August 5% T’s & s
Gross 1%t Jerri Brooks
3rd Rosie Angel
Net 15t Ann O’Connor
‘ 3rd Janice Moote
August 12t Member/Member
Gross 15t Mary Lee Cuthrell / Janice Moote
20d Dell Ericksen / Patti Summerlin
3rd Carol Council / Sharon French
15t Helen Goodman / Jo Brooks
2nd Hlizabeth Pitts / Sharon Teague
3rd Melba Martin / Sandra McDonald
August 26t
0=Joyce Olsen, Helen Goodman ~ 1=Rosie Angel
2=Carol Council, Pat Hilser, Sandy Woods
September 16 Putts
15t Joyce Olsen 274 Mary Lee Cuthrell
3rd Sandra McDonald
September 204 Ace of Month
1t Mary Lee Cuthrell
Goodman
31 Joyce Olsen
Net 15t Dell Ericksen
Chambers
3rd Sandra McDonald
September 9" Clubs & a Putter
15t Janet Smith
31 Sandy Woods
Net 1st Patti Summerlin
3rd Carol Council
September 231 Beat the Pro Nina 75
Winners: Mary Adamson, Mary Lee Cuthrell, Jerri
Brooks,
Peggy Stallwort, Kay Jaenike, Melba Martin, Sandy Woods
September 30 Pink Ball Scramble
15t Carol Beaird, Janice Moore, Sandra McDonald,
Sandy Woods
2nd Barbara Chambers, Glenda Bakers, Jerti Brooks,
Ali Creech
3rd Pegoy Stallworth, Melba Martin, Pat Hilser, R. Angel

20 Sandy Woods

2nd Melba Martin

2nd Joyce Olsen

2nd Joyce Creech

Least Demerits

Gross 20d Helen

20d Barbara

Gross 20d Dell Ericksen

2nd Sharon Teague

NGF How Long is Too Long - A Glance at Pace of

Play & Golfer Perceptions

The standard is four hours right? We’ve all heard it... a round of golf
should take 4 hours, no more. This is the doctrine that most golfers are
exposed to early in their experience. We know that all golf courses are
not created equal so it would be unfair to claim a universal time standard
for the completion of 18 holes. However, the USGA offers a service to
facilities that includes professional estimates of the allotted time it should
take a golfer to complete your track (even down to per-hole estimates
often printed on scorecards).

So what is the average amount of time it actually does take to play 18
holes? A recent NGF national survey of facilities aimed at better
understanding pace of play measured the average amount of time to
complete 18 holes at 4 hours 17 minutes. Private courses showed a
slightly faster pace of play at 4:06 and Public came in at 4:22. About 13%
noted that their average pace of play was 4:30 or longer (See line-graph
below for more detail). Many would find this data interesting in itself,
but it becomes more useful if you can determine when pace of play
becomes an issue for your golfers. NGF surveyed a nationally
representative sample of Core golfers to gain greater understanding of
the pain point. Approximately 30% feel As the bar graph illustrates, once
you get to 4:20 and longer, most Core golfers feel it’s too long.

Not surprisingly, virtually all golfers surveyed feel that as soon as a round
gets to five hours, it has taken too long.

NGF also asked Core golfers this question: “Which experience is more
annoying to you when you are playing a round of golf, being held up
(waiting on the group in front of you on multiple occasions), or being
pushed (the group in back of you is continually making you feel
rushed)?” Nearly half (48%) said that being held up is more

annoying. Conversely, only 10% felt that being pushed was more
annoying — the majority of golfers know that they should be getting
around a golf course in a reasonable clip with four hours as the
standard. Most telling is the fact that essentially none of the golfers
surveyed (1%) said that they were not bothered by being either pushed
or held up — re-enforcing the importance of pace of play management.

Pace of Play in Hours (18 Holes)*
% Who Feel “That’s Too Long” **

24.0%

4:20 4:30 4:40

3:40 3:50 4:00 4:10

* Pace of play in hours as rep: bya iy ple of facilities

*% National Core golfer feedback on hours uyh; Il‘lnln -whlhmhq?s“
wrce: NGF Core Golfer Stody

MCCC guidelines are 3 hours & 45 minutes or under. Those who
play under 3:45 are to let golf shop personnel know so they may be
entered into the $100 monthly drawing. The last 3 months winners
are Andy Warren, Glenda Baker & Roger Waniata. Several
hundred slips were turned in the during last 3 months. Thank
Yon!




48" Seafood Invitational
Individual Winners
Championship Division

Kurtis Lucas

Corey Lewis

Matt Mclntyre
Senior Division

Tim Boynton

Cole Whitt

Jim Alford

Super Senior Division
Scott Irby -14
Lee Couch +1
Jerry Pope +9
Anderson Winner
Scott Irby Round 1 -10
Skins Winners

Round 1 DK Fann $700
Round 2 Scott Irby $116
Ernie Teague $116

Matt Mcintyre $116

Steve Bigham $116

Jacob Blankenship $116
Jared Kernodle $116

$300
$200
$100

$250
$175
$100

$250
$150
$100

$100

Team Winners
Championship Flight
1st $600 Scott Irby & B. Strickland -18
2nd $400 David Cook &Kurtis Lucas -13
3rd $300 Corey Lewis & M. Bradshaw -10

15t $600 Cole Whitt & Jerry Pope -6
2nd $400 Jim Alford & Matk Raynor -5
3rd $300 Don Best & Zach Johnson -2

3t Flight

15t $600 Kevin Lane & Jared Kernodle -5
2nd $400 G. Boussias & W. McMillan -2
3rd $300 Mike Spissu & David Hesmer E

4t Flight

15t $600 Dave Arnold & David Jolly +5
2nd $400 Ward Moore & T. Justice +7
3rd $300 Bob Alger & Chris Helms +8

5t Flight

1st $600 M. Mcintyre & J. Bethune -13
274 $400 Ernie Teague & L. Couch -9
3rd $300 Steve Bigham & R. Clayton -4

1st $600 Mike Mungin & J. Barnette +16
T2nd $350 M. Lafrance & D. Plourde +21
T2nd $350 W. Southern & D. Dunlap+21

Championship A
Corey Lewis -11 18

Tanner Norris -6 2nd
Mike Bradshaw -2 3rd
Championship B
Sandy Howard ~ +4 1st
Bryan Carithers  +15 T2nd
Neil Wagoner — +15 T2nd
First Flight
Tripper Patham  +9 18t
Jeff Choate +16 2nd
Senior Championship A
GM Conekin +1 18t
Cole Whitt +1 2nd
D. Rennwald +2 3rd
Senior Championship B
Bobby Marrow ~ +11 1st
Preston Justice  +12 T2nd
Carlos Romero  +12 T2nd
Senior First Flight A
D. Leatherman  +7 18t $115
Don Waters +10 2nd
Wayne Cuthrell  +20 3d
Senior First Flight B
Ralph Foster +27 18t
Miles Bossard +31 2nd
Marc Lafrance  +34 3rd
Super Senior Championship A
Ron Perry +1 1st $150
Jim Burks +3 2nd $100
Quinn Koontz ~ +4 3ud $75
Super Senior Championship B
Jim Powell +5 18t
Mike Gyure +9 2nd
Michael Bednarz +15 3rd
Super Senior First Flight
Robert Brooks  +11 1st
David Jolly +22 2nd
Super Senior Second Flight
Bob Blewett +49 18t
Bill Barrett +53 2nd

Women Championship
L. Domitrovits E 1st

Women Senior Flight
Joyce Olsen +44

$115
$62.50
$62.50

$105
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MEMBERS COMPLIMENTARY GOLF LESSONS
FROM NOVEMBER THROUGH APRIL

ALL MEMBER RECEIVE UP TO 5
COMPLIMENTARY LESSONS (3 HOURS).
LESSONS DESIGNED BY THE PGA AND GET
GOLF READY IN 5 DAYS.

“I SOLD THIS SAME PACKAGE OVER 70
TIMES AS A CHRISTMAS DISCOUNT AT

IN ADDITION SELECT LESSONS
WILL BE VIDEOED USING THE

V1 DIGITAL COACHING SYSTEM.

TOOL USED BY MANY OF THE
TOP TEACHERS IN THE WORLD
INCLUDING BUTCH HARMON
AND DAVID LEADBETTER. SEE
YOUR SWING IN HIGH
DEFINITION AND BIGGER
THAN LIFE ON THE CLUBS
BALLROOM PROJECTION
SCREEN. REMOVE THE GUESS
WORK AND SEE WHERE YOU
NEED TO IMPROVE!

(—
; HURS%AYS

BEGINNING IN MAY
LESSONS WILL BE GIVEN
COMPLIMENTARY FOR JUNIORS
FROM 3PM TO 4PM. WOMEN
FROM 5PM TO 6PM AND THE
ENTIRE MEMBERSHIP FROM

» ‘»‘E[ _

e AT
DECEMEBER 13™ 6 TO 10
PRIME RIB DINNER & OPEN
BAR $30 PER PERSON

MUSIC PROVIDED BY
DJ PROFESSIONALS

All stock and ordered clubs
sold at 20% over cost. New
Mizuno, Ashworth & Adidas

RASPERRY FALLS IN VIRGINIA. EACH
PACKAGE WENT FOR $299.” NICK EATMON

outerwear available.

Shoe sale $39.99!

6PM TO 7PM.

TAKE ADVANTAGE OF
YOUR MEMBERSHIP

SCHEDULE OF EVENTS

EVERY THURSDAY 50 CENT
WINGS, PIZZA & DRINK
SPECIALS INCLUDING $1.50
BEER

Morehead City Country Club offers Members two ways
to enjoy the privilege of access to clubs when traveling.

Reciprocal arrangements: This includes many courses in
North Carolina and the majority of courses in Eastern
North Carolina. Morehead City Country Club recently
joined the Private Club Network giving MCCC
members additional options for reciprocal play.

Courses include Porters Neck in Wilmington and
Wachesaw Plantation Club just south of Myrtle Beach.
In total over 200 courses are included in the Private
Club Network across the country. Private Club
Network is an ever expanding organization, recently

BOOK YOUR EMPLOYEE
CHRISTMAS PARTY,
BIRTHDAY OR WEDDING
RECEPTION. SMALLER
GROUPS ARE ALSO
WELCOME.

THIRD WEDNESDAY OF
EACH MONTH IS MENS GOLF
ASSOCIATION STAG NIGHT

THIRD THURSDAY OF EACH
MONTH IS TWILIGHT GOLF
AND TWILIGHT DINNER WATCH THE BIG GAME ON
THE BIGGEST SCREEN
AROUND WITH THE BEST

FOOD & DRINK PRICES.

SHOOT POOL, PLAY
CORNHOLE &
SHUFFLEBOARD ANYTIMEI

SECOND SUNDAY OF THE
MONTH IS COUPLES GOLF AT additional information over the next few days from
3:00 Private Club Network.

Private Club Network will give you the opportunity to
play a number of new courses at a reduced rate.

expanding into Scotland. Members will be receiving

DECEMBER 13™  6TO 10
CLUB CHRISTMAS PARTY.
PRIME RIB DINNER

JANUARY 15T
MEMBERS
COMPLIMENTERY
BRUNCH

Reciprocal play will be offered on a limited basis for
those wishing to play MCCC.

el

PRIVATE CLUB

NETWORK

10TO 1




Choose any combinations of meals on the menu.
Valid from 6pm to 7pm everyday with the exception
of Thursday. Thursday 50 cent wings and $7 pizzas
from 5pm to 8pm. Good for limited time.

WINGS 5
Traditional bone-in wings cooked to order and tossed in your
choice of hot, mild, bbq, honey bbq, or teriyaki sauces
CHICKEN TENDERS $4.75
[ All white meat chicken tenders and your choice of dipping sauce
FRIES $3.50
Crispy petfection

ONION RINGS $4.50
Our onion rings are made from whole white onions, battered
with a subtle blend of spices, and fried up to order!

HOT CHIPS $5.00
Crispy, crunchy, and full of flavor! Goes perfectly with our
homemade buttermilk ranch
FRIED CHEESE STICKS $5.00
Served with marinara or homemade buttermilk ranch

{ FRIED MUSHROOMS $5.00
An all time favorite!l Fried to a golden brown and ate crispy firm
and delicious!

CORN NUGGETS $5.00
A blend of sweet yellow corn and a rich, slightly sweet sauce,
rolled in a golden batter for a sweet corn flavor

OVER THE BORDER EGG ROLLS $5.50
Southwest chicken, veggies, and cheese, all wrapped in a crispy
fried egg roll and served with spicy hot mustard
JALAPENO POPPERS $6.50
[ Full flavored jalapenos stuffed with cool cream cheese then
battered and fried to spicy perfection!

BACON CHEDDAR RANCH FRIES $6.50

Crispy bacon, cheddar, and ranch over a basket of piping hot

AROUND
HOUSE SALAD

Bed of greens with tomato, onion, peppers, cheese

GRILLED CHICKEN SALAD $6.50

Our original house salad topped with an 8oz Chicken breast
grilled to juicy perfection!

CHEF SALAD $6.50
Our house salad topped with diced ham, turkey, and boiled eggs!

ADD A SCOOP! $4.00

Add a scoop of our homemade pimento cheese, egg, tuna or
chicken salad to a bed of lettuce for a yummy light lunch

DEEP SEA FAVORITES

FISH AND CHIPS $9.00
A basket filled with fried Cod, hot chips, and fresh slaw!

SHRIMP BASKET $7.50

A generous portion of fried shrimp, fries, and slaw

OYSTER BASKET

Golden brown oysters served up with fries and slaw

SURFER CLAM STRIPS

Jumbo fried clam strips with fries and slaw

SHRIMP BURGER $6.25

Crisp fried shrimp piled high on a toasted bun with fresh slaw
and chips

BUFFALO SHRIMP BURGER
Our original shrimp burger with a KICK!

OYSTER PO BOY $7.50

Opysters fried to a golden brown on a toasted bun with slaw and
chips

PLATTERS PULLED PORK PLATE
Eastern BBQ with slaw, french fries, and hush puppies

CHEESE QUESADILLA $4.50
WITH STEAK OR CHICKEN $6.50

Large flour tortilla stuffed with cheese and chicken or steak then
grilled to a light brown. Served with salsa and sour cream

CHICKEN FINGERS & FRIES $6.50

Three all white meat chicken tenders, fries and your choice of

$4.00

$9.75

$7.75

$6.25

$7.50

dipping sauce drinks

FOUNTAIN DRINKS $1.50
COFFEE $0.75
JUICE (CRANBERRY, ORANGE,
GRAPEFRUIT ) $1.50




SANDWICHES AND SUCH

SERVED WITH CHIPS

TUNA, CHICKEN, EGG, OR PIMENTO
CHEESE SANDWICH $5.00

Made here fresh and served on your choice of white or wheat

HAM, TURKEY, ROAST BEEF, OR BOLOGNA
SANDWICH $5.00

Your choice of cheese, lettuce, and tomato on white or wheat

COASTAL CHICKEN SANDWICH $7.00

Grilled or fried Chicken breast topped with ham, swiss cheese,
and smoky bbq sauce.

CHICKEN SANDWICH $6.00

Gerilled or Fried Chicken breast with lettuce and tomato on a
toasted roll

MCCC COUNTRY CLUB $7.50

Ham, turkey, bacon, lettuce, tomato, mayo, and two types of
cheese on white or wheat toast complete this monster

BUFFALO CHICKEN SANDWICH $6.00

Grilled or fried chicken breast tossed in your choice of hot or
mild sauce with lettuce and tomato on a toasted roll

CHICKEN PARM SANDWICH $6.50

Crispy Chicken smothered in mozzarella and marinara sauce on a
toasted roll

GRILLED CHEESE SANDWICH $4.00

Melted American cheese oozes from buttery grilled white or
wheat

BLT $5.00

Crisp Bacon, ripe tomato, lettuce, and mayo, your choice of toast

REUBEN $6.25

Corned beef, sauerkraut , swiss cheese, and 1000 island on rye
bread

TURKEY REUBEN $6.75

Turkey, sauerkraut, swiss cheese, and 1000 island dressing on
grilled rye bread

PHILLY CHEESE STEAK $6.50

6 oz of perfectly seasoned chopped steak, sautéed onions,
mushrooms, green peppers, and provolone cheese on a toasted
roll

BEEF AND CHEDDAR MELT

Hot roast beef and cheddar cheese on a toasted roll

PORK BBQ SANDWICH $5.00
Eastern pulled pork bbq piled on a toasted bun with slaw

PUB BURGER $6.00

Hand pattied quarter pound burger grilled to order with cheese,
lettuce, tomato, and pickle on a toasted bun

$5.00

SOUPS SOUP OF THE DAY
BOWL $4.00 CUP $3.00

BEST BREAKFAST IN |
TOWN SERVED ALL DAY §

SANDWICHES

Bacon, Egg, and Cheese
Sausage, Egg and Cheese
Ham, Egg and Cheese

Bacon, Lettuce, Tomato

whole $4.75 V2 $2.75
whole $4.75 V2 $2.75
whole $4.75 V2 $2.75
whole $5.00 V2 $2.75

OMELETS ALL SERVED

WITH TOAST & JELLY
BACON TEMPTATION $5.25

Loaded with bacon and your choice of cheese

SAUSAGE TEMPTATION

Loaded with Sausage and your choice of cheese

WESTERN $6.25

Crispy bacon, onions, peppers, mushrooms, and cheddar cheese,
with salsa and sour cream on the side

GARDEN $5.25

An abundance of green peppers, mushrooms, onions, tomatoes
and cheddar cheese

MEAT LOVERS $7.00

A generous portion of crispy bacon, sausage, ham, and cheddar
cheese

CHICKEN FAJITA $7.00

Grilled Chicken fajita breast strips, onions, and peppers with
salsa and cheddar cheese

BREAKFAST PLATTERS
BREAKFAST #1

Two eggs served any style with one pancake, and coffee

BREAKFAST #2 $5.50

Two eggs served any style with bacon or sausage, grits or
potatoes, toast, and coffee

M.C.C.C SPECIAL $4.50

Two eggs served any style with two strips of bacon and toast

LAST OFF THE TEE $7.25

Three eggs served any style, with bacon or sausage, grits or
potatoes, one pancake, toast, and coffee

SIMPLE AND FIT $4.00

Two scrambled egg whites, yogurt, and wheat toast Fluffy Side

FRENCH TOAST $2.25
Four fluffy triangle sliced pieces topped with powdered sugar
ONE PLATE SIZED BUTTERMILK

PANCAKE $3.75
A touch of vanilla off the griddle, choice of bacon or sausage

BREAKFAST A la Carte

Side of grits, one egg, sliced tomatoes, or toast $1.25
Side of homefries $1.50 Bacon, ham, or sausage $2.25
Buttermilk Pancake or Waffle $2.25

$5.25

$5.50




